Singapore Airlines and Travelport put NDC into action
-

First travelers in Singapore Airlines NDC fares booked through Travelport completed international
journeys in November 2020
In the coming weeks, Travelport will begin the rollout to agents enrolled to KrisConnect, Singapore
Airlines NDC program’

Singapore, 03 December, 2020: As the next step in its ongoing support for Singapore Airlines (SIA)
KrisConnect program, Travelport, a leading technology company serving the global travel industry and SIA
have welcomed on board their first passengers whose tickets were booked using NDC technology. Star
Cruise Travel Services, one of Travelport’s partner agencies for the implementation of NDC capability, made
the NDC bookings through Smartpoint, Travelport’s agency desktop solution. The passengers took
international flights, arriving into Singapore Changi Airport in early November 2020.
“This is an important milestone for our industry and our partnership with Singapore Airlines as they work to
leverage IATA’s New Distribution Capability (NDC).” Said Kyle Moore, Head of Customer Strategy at
Travelport. “We are grateful to our partner agencies for working with us as we bring this new technology to
our customers.”
“Singapore Airlines is pleased to be working closely with Travelport on our KrisConnect program. By
leveraging new technology, SIA and our partners can better meet the evolving expectations of our
customers. Expectations about how, where and when they can access information, their ability to quickly
and efficiently execute desired actions, and the demand for greater personalization, are all influenced by
their experience with companies beyond the travel sector. The KrisConnect Program, and the technology
upon which it sits, is key to meeting those expectations, and SIA is pleased to be leading the change in Asia.
This milestone achievement with Travelport is critical in ensuring the program’s success.” said Mr Bryan
Koh, Divisional Vice President E-Commerce and Distribution, Singapore Airlines.
“NDC Booking is made easy via Travelport Smartpoint. We are now able to access more content and offers,
all in a single workflow, maintaining our efficiency.” Said Lynn Ong, Assistant Vice President, Star Cruise
Travel Services.
ATPI International Board Director Peter Muller commented, “We are very excited to partner with Travelport
and Singapore Airlines and have commenced booking NDC content through this ground-breaking initiative.
The ability to provide new and varied content to our customers is an important part of the TMC service
offering and ensures that we remain at the cutting edge of developments in the travel industry.”
Since KrisConnect was first launched in late 2018, Travelport has been working to improve how NDC content
is integrated into the agent workflow. Agencies connecting to KrisConnect through Travelport have access
to customized offerings that are tailored to traveler needs and preferences. SIA has advised that they will
also benefit from a wider range of fares and other content.
As part of Travelport’s program of continuous improvements to the NDC booking process, using this
functionality agents can manage NDC ticket exchanges, essential for efficient handling of customer servicing
needs. With the addition of this key servicing feature Travelport will continue the roll out of its NDC capability
to agencies signed up to KrisConnect.
NDC is a critical part of Travelport’s multisource content strategy. This latest milestone builds on Travelport’s
leading momentum in rolling out NDC capabilities for the industry. Travelport was the first GDS to make a
live NDC booking in October 2018 and is already connected to a number of airlines’ NDC content.
-Ends-

About Travelport
Travelport is the technology company which makes the experience of buying and managing travel continually
better, for everyone. It operates a travel commerce platform providing distribution, technology, payment and
other solutions for the global travel and tourism industry. The company facilitates travel commerce by
connecting the world’s leading travel providers with online and offline travel buyers in a proprietary businessto-business (B2B) travel platform.
Travelport has a leading position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides IT services to airlines, such as shopping,
ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018, Travelport is
headquartered in Langley, U.K., and is represented in approximately 180 countries and territories.
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related services.
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centres having state-of-the-art infrastructure and facilities matching international standards.
For more information on ITQ and its business and financial solutions, visit www.itq,in
Connect with ITQ on Social Media – LinkedIn, Twitter, Facebook
For any media related queries, please get in touch with our marketing team:
Taruna Soni
Head – Marketing, ITQ
Taruna.soni@itq.in | +91 124 428 4800

