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Travelport reveals global trends in flight bookings ahead of Hajj 2019

India had the second highest number of bookings in the world and the highest in Asia

August 08, 2019: Advanced flight bookings to airports around the holy city of Mecca ahead of this year’s Hajj
have increased from Asia, Europe and Oceania, according to research by Travelport, a leading technology
company serving the global travel industry. According to the analysis*, India (44,611) had the second highest
number of bookings in the world, and the highest in Asia.

As part of its study, Travelport analyzed bookings made through all global distribution systems (GDS) to King
Abdulaziz International Airport, Ta'if Regional Airport and Prince Mohammed Bin Abdulaziz International Airport,
as of Tuesday 21 July 2019, arriving from Tuesday 9 July 2019 to Thursday 8 August 2019. The company then
ran comparable data for last year’s Haijj, so trends could be identified.

According to Travelport’s analysis of available data*, Asia recorded the greatest growth in flight bookings made
through GDS to airports around Mecca this year in terms of volume, with bookings up by 11,284 (+5%). On a
country level, the greatest growth came from Bangladesh, with bookings up by +171% (13,906). The South
Asian country is one of five (Bangladesh, Indonesia, Pakistan, Malaysia and Tunisia) benefiting from the Mecca
Route initiative, a new service offering immigration pre-clearance for pilgrims at their points of embarkation.

Globally, Egypt recorded the greatest number of flight bookings through a GDS out of any country this year
(49,477). The United Arab Emirates recorded the second highest rise in Asia and the Middle East, up 17%
(3,981); followed by Qatar, up 217% (3,278), a country where pilgrims can now register for their Hajj using
dedicated ‘electronic gates’.

Damian Hickey, Global Vice President and Global Head of Air Travel Partners at Travelport, said: “There are
many things that influence the decision to travel, especially when it comes to something as personal as
performing the Hajj. For some, economic conditions and increased allocations from the government in Saudi
Arabia could make this year the ideal time for this once-in-a-lifetime opportunity. Others may be looking at their
situation and thinking that it might be better to wait; this diversity of push and pull factors was certainly evident
in the travel trends that we’ve seen around the globe.”

Every year, in excess of one million people from all over the world fly into western Saudi Arabia to perform Hajj,
making it one of the largest annual spikes in global air traffic. To manage numbers from overseas, Saudi Arabia
sets quotas for countries based on their Muslim population. Local governments and licensed private travel
companies then begin allocating places for citizens.

Hickey added: “In recent years we have seen an increase in efforts to introduce policies and technologies that
make the Hajj, which has often been compared to hosting an Olympics Games each year, a more convenient
experience for the global Islamic community. Our analysis suggests that these initiatives may well be having a
tangible impact, which is encouraging from a technological standpoint.”

! https://www.dailysabah.com/religion/2018/08/13/14-million-muslims-arrive-in-saudi-arabia-for-hajj-pilgrimage
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Sandeep Dwivedi, Chief Operating Officer at InterGlobe Technology Quotient (ITQ) stated that, “The Hajj
pilgrimage is a once in a lifetime custom of spiritual significance for the Islamic community of the world and we
are delighted that the second-highest share of global bookings have been made on our platform from India, a
nation that values culture and traditions. We are thankful to our customers for using our solutions & services,
and our teams will continue to provide 24x7 support in their journey of growth.”

-ENDS-

Note to editors:

*GDS are vast hi-tech reservation networks that allow travel agents and travel management companies, among others, to search and
book airline seats, hotel rooms, rental cars, and other travel related items. Globally in 2018, Travelport alone processed one trillion
transactions through its GDS. All data is derived from Travelport’s interpretation of relevant Marketing Information Data Transfer (MIDT)
data. It reflects bookings made through GDS only. Additional booking will have been made directly with airlines, which may or may not
also have a GDS presence. During Hajj, it should be noted that a large number of charter flights are added to manage dramatic increases
in demand for trips to the Kingdom of Saudi Arabia and these are not recorded through GDS as bookings are made directly with
associated airlines.

About ITQ (itg.in)

In India, Travelport partners with InterGlobe Technology Quotient (ITQ), a strategic business unit of InterGlobe
Enterprises. ITQ is an official distributor for Travelport in 6 markets across Asia Pacific region including India,
Sri Lanka. Headquartered in Gurgaon, the company provides cutting edge travel technology solutions with
unmatched inventory options to its customers helping them increase their productivity and business efficiency.
With an extended network covering nearly 400 cities having 19 dedicated offices and 14 REPSs, InterGlobe
Technology Quotient reaches out to over 36,000 agency terminals, with two nationalised service centres and
16 training centres having state-of-the-art infrastructure and facilities matching international standards.

About Travelport (www.travelport.com)

Travelport (NYSE: TVPT) is the technology company which makes the experience of buying and managing
travel continually better. It operates a travel commerce platform providing distribution, technology, payment and
other solutions for the global travel and tourism industry. The company facilitates travel commerce by connecting
the world’s leading travel providers with online and offline travel buyers in a proprietary business-to-business
(B2B) travel marketplace.

Travelport has a leadership position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides critical IT services to airlines, such as
shopping, ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018,
Travelport is headquartered in Langley, UK, has approximately 3,700 staff and is represented in 180 countries
and territories.
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