
 

 
 

Travelport and Webjet Extend Multi-Year Agreement, 
Reaffirming Strategic Partnership 
 

• Renewal takes collaboration through to 2029, with expanded NDC capabilities and 
deeper technology integration 

• Expanded scope includes access to Travelport's TripServices API, enabling Webjet to 
deliver richer, more personalized travel content to its customers 

LONDON, APRIL 22, 2026 – Travelport, a multi-source content provider whose TripServices 
API is redefining how AI accesses and acts on travel content, today announced a multi-year 
extension of its partnership with Webjet, one of Australia and New Zealand's most recognised 
and trusted online travel agencies. The renewed agreement takes the partnership through to 
2029 and confirms Travelport as Webjet's GDS provider. 

The extension reflects a strong commitment to Travelport and builds on a long-standing 
commercial relationship that has supported Webjet’s growth into a leading online travel 
platform across Australia and New Zealand. As part of the renewed agreement, Webjet will 
expand its use of New Distribution Capability (NDC) content, giving customers access to a 
broader range of airline fares, ancillaries, and personalized offers through the Travelport+ 
platform. 

The partnership will also see deeper technical collaboration, bringing automation and AI 
capabilities into Webjet's booking experience to support more seamless, efficient, and modern  
travel retailing. 

"Webjet is one of the most recognized travel brands in the Asia-Pacific region, and this 
extension is a strong endorsement of the value Travelport delivers," said Jason Toothman, 
President of Travel Partners at Travelport. "Being Webjet's GDS partner is a significant 
commitment, and one we take seriously. We're looking forward to deepening this relationship 
through expanded NDC capabilities and the kind of technology integration that helps Webjet 
serve its customers even better." 

Katrina Barry, CEO and Managing Director, Webjet Group said: “Travelport has been a 
trusted partner for Webjet for many years, and this renewal reflects both our confidence in the 
platform and the strength of our long-standing relationship. As we continue to evolve our 
offering, access to richer content through NDC, combined with Travelport+’s advanced 
automation and AI capabilities, will play a key role in enhancing the customer experience and 
supporting our next phase of growth.” 

The agreement further strengthens Travelport's position in the Asia-Pacific market, while 
supporting Webjet’s continued investment in delivering a more differentiated and customer-
focused travel experience.  
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About Webjet 

Webjet is Australia and New Zealand’s leading online travel agency, innovating the way in 
online travel tools and technology. Using Webjet, travellers can find, compare, and book the 
best domestic and international flight deals to and from almost every destination around the 
world. Webjet also connects its customers with world-wide hotels and accommodation, holiday 
packages, car hire, motorhomes, travel insurance, and more. For more information, visit 
www.webjet.com.au  

About Travelport 

Travelport is a technology company that powers bookings for hundreds of thousands of travel 
suppliers around the world. Buyers and sellers of travel are connected by the company's next-
generation marketplace, Travelport+, which simplifies how brands connect, upgrades how 
travel is sold, and enables contemporary retailing. Headquartered in London, United Kingdom 
and operating in more than 165 countries, Travelport is focused on driving innovation that 
simplifies the complex travel ecosystem. 

About ITQ Technologies  

ITQ holds leadership position in travel technology industry with its avant-garde travel 
technology solutions. Bringing non-pareil inventory options to travel retailers’ desktops and 
mobile phones, ITQ renders the process of travel booking and agency management seamless. 
As sole distributor of Travelport in India, Sri Lanka, Maldives and Bhutan, ITQ invigorates the 
connection between travel retailers and airlines through a vast network of data. With innovation 
fueling its operations since 2005, ITQ has been technologizing travel retailers with inventory, 
interface and intelligence by being the neural system of travel retailers in India. Connected to 
22,000+ agency terminals, serving 6,300+ customers including travel management 
companies, online travel retailers and retail agencies across 700+ cities offering unparalleled 
assistance through a 24x7 helpdesk. 
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For any media related queries, please get in touch with our marketing team: 

Taruna Soni | taruna.soni@itq.in | +91 124 428 4800 
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