PRESS RELEASE
Travelport extends contract with United Airlines to introduce NDC
initiatives
February 26, 2019: Travelport (NYSE:TVPT), a leading travel commerce platform, announced today that
United Airlines will continue its long-standing relationship with Travelport into 2021 as part of a multi-year
agreement. This agreement demonstrates a joint commitment to deliver customer support and solutions for
the benefit of travelers and travel agents alike.
United has benefited already from Travelport’s Rich Content and Branding merchandising solution by
differentiating its offerings and dynamically distributing content across the globe. This tool allows customers to
easily compare airline offerings and take advantage of United’s comprehensive route network and improved
customer experience. Both companies will continue to work together to enhance the delivery of United’s
product offering, including ancillaries and fare families, to agencies and corporations through Travelport’s
traditional ATPCO and API platforms, including deployment of United content made available consistent with
IATA’s New Distribution Capability (NDC) standard.
“I’m delighted to announce that our relationship with United has been extended for a multi-year term. United
has seen great success with our Rich Content and Branding solution and extended global reach,” said
Damian Hickey, Travelport’s Global Head of Air Travel Partners. “We look forward to supporting United’s
growth, its dedication to providing better experiences for agencies and travelers worldwide and pioneering
NDC solutions.”
“While direct volumes through our award-winning website and mobile app continue to grow, we want to be
available across a variety of booking channels, and collaborating with Travelport helps us do that,” said Dave
Bartels, Vice President of Pricing and Revenue Management at United Airlines. “United is excited to be
working together with Travelport on our NDC initiative to provide tailored content to our customers through the
Travelport subscriber network, which will allow customers to better customize their travel with different
amenities and experiences.”
-ENDSAbout ITQ (itq.in)
InterGlobe Technology Quotient (ITQ), a strategic business unit of InterGlobe Enterprises is a large Indian
conglomerate holding leadership positions in Aviation, Hospitality and Travel related services. Established in
1989 and headquartered in Gurugram, InterGlobe through its various businesses employs more than 22,000
professionals globally.
ITQ is an official distributor of Travelport in 6 markets across Asia Pacific region including India, Sri Lanka.
Headquartered in Gurgaon, the company provides cutting edge travel technology solutions with unmatched
inventory options to its customers helping them increase their productivity and business efficiency.
With an extended network nearly 400 cities having 19 dedicated offices and 14 REPs, InterGlobe Technology
Quotient reaches out to over 36,000 agency terminals, with two nationalised service centres and 16 training
centres having state-of-the-art infrastructure and facilities matching international standards.
About Travelport (www.travelport.com)

Travelport (NYSE: TVPT) is the technology company which makes the experience of buying and managing
travel continually better. It operates a travel commerce platform providing distribution, technology, payment
and other solutions for the global travel and tourism industry. The company facilitates travel commerce by
connecting the world’s leading travel providers with online and offline travel buyers in a proprietary businessto-business (B2B) travel marketplace.
Travelport has a leadership position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides critical IT services to airlines, such as
shopping, ticketing, departure control and other solutions. With net revenue of over $2.5 billion in 2018,
Travelport is headquartered in Langley, UK, has approximately 3,700 staff and is represented in 180 countries
and territories.
About United
United’s shared purpose is “Connecting People. Uniting the World.” We are more focused than ever on our
commitment to customers through a series of innovations and improvements designed to help build a great
experience: Every customer. Every flight. Every day. Together, United Airlines and United Express operate
approximately 4,800 flights a day to 353 airports across five continents. In 2018, United and United Express
operated more than 1.7 million flights carrying more than 158 million customers. United is proud to have the
world's most comprehensive route network, including U.S. mainland hubs in Chicago, Denver, Houston, Los
Angeles, New York/Newark, San Francisco and Washington, D.C. United operates 770 mainline aircraft and
the airline's United Express carriers operate 559 regional aircraft. United is a founding member of Star
Alliance, which provides service to 193 countries via 28 member airlines. For more information, visit
united.com, follow @United on Twitter and Instagram or connect on Facebook. The common stock of United's
parent, United Continental Holdings, Inc., is traded on the Nasdaq under the symbol "UAL".
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