PRESS RELEASE
Travelport Digital and BCD Travel extend partnership
After almost 1.5 million downloads, TripSource, powered by Travelport’s latest technology leads to renewed partnership

February 21, 2019: Travelport (NYSE: TVPT), a leading travel commerce platform, announced that it has
renewed its long-standing, successful partnership with BCD Travel. With this new agreement, Travelport
Digital will continue to collaborate on BCD Travel’s digital traveler engagement solution, TripSource, making it
the preferred way to manage all aspects of business travel. TripSource allows travelers to shop and book air,
hotel and car, and to evolve the next generation of self-service corporate travel experience.
Since 2013, Travelport has been a key digital partner for BCD Travel, one of the largest TMCs in the world.
As a trusted technology partner, Travelport Digital has collaborated with BCD Travel to develop the award
winning TripSource platform. The collaboration allowed BCD to vastly expand upon TripSource’s early
iteration as an itinerary management app to produce a popular destination for shopping, booking, policy
guidance and self-service trip management. TripSource now offers a cutting-edge user experience that drives
the best purchasing decisions, allows users to book and manage travel and helps travelers to stay organized.
“We’re delighted to continue our relationship with Travelport, who share our mission to deliver a simple,
digital, adaptive and global experience for travelers,” said Will Pinnell, BCD Travel Vice President, Product
Strategy. “Our longstanding alliance offers us immense value as we strive to lead the corporate travel industry
in innovation that translates into tangible value for businesses and a superior experience for their travelers.”
“As a key partner for the TripSource platform since its early stages, we’re thrilled to continue to support its
future growth with our technology solutions,” said Julie O’Sullivan, Head of Digital, Business Travel, Travelport
Digital. “This renewal is yet another example of our commitment to enabling our partners to continue providing
the very best digital experiences for today’s mobile-first global travelers.”

According to the Travelport 2018 Global Digital Traveler Survey of 16,000 travelers from 25 countries, mobile
remains crucial, and travelers want a consolidated experience. They also want technology to continue to
simplify and enhance the travel experience. TripSource uses real-time messaging capabilities to provide
travel updates such as flight delays, gate changes, risk alerts and policy reminders as well as company
specific information that helps travelers have a seamless, well-informed experience.
TripSource has been downloaded almost 1.5 million times and has an average app store rating of 4.7 out of 5
stars.
-ENDSAbout ITQ (itq.in)
InterGlobe Technology Quotient (ITQ), a strategic business unit of InterGlobe Enterprises is a large Indian
conglomerate holding leadership positions in Aviation, Hospitality and Travel related services. Established in
1989 and headquartered in Gurugram, InterGlobe through its various businesses employs more than 22,000
professionals globally.
ITQ is an official distributor of Travelport in 6 markets across Asia Pacific region including India, Sri Lanka.
Headquartered in Gurgaon, the company provides cutting edge travel technology solutions with unmatched
inventory options to its customers helping them increase their productivity and business efficiency. With an
extended network nearly 400 cities having 19 dedicated offices and 14 REPs, InterGlobe Technology
Quotient reaches out to over 36,000 agency terminals, with two nationalised service centres and 16 training
centres having state-of-the-art infrastructure and facilities matching international standards.
About Travelport (www.travelport.com)
Travelport (NYSE: TVPT) is the technology company which makes the experience of buying and managing
travel continually better. It operates a travel commerce platform providing distribution, technology, payment
and other solutions for the global travel and tourism industry. The company facilitates travel commerce by
connecting the world’s leading travel providers with online and offline travel buyers in a proprietary businessto-business (B2B) travel marketplace.
Travelport has a leadership position in airline merchandising, hotel content and distribution, car rental, mobile
commerce and B2B payment solutions. The company also provides critical IT services to airlines, such as
shopping, ticketing, departure control and other solutions. With net revenue of over $2.4 billion in 2017,
Travelport is headquartered in Langley, UK, has approximately 4,000 staff and is represented in 180 countries
and territories.
About BCD Group
BCD Group is a market leader in the travel industry. The privately-owned company was founded in 1975 by
John Fentener van Vlissingen and consists of BCD Travel (global corporate travel management), Travix
(online travel: CheapTickets, Vliegwinkel, BudgetAir, Flugladen and Vayama), Park ‘N Fly (off-airport parking)
and Airtrade (consolidation and fulfillment). BCD Group employs over 14,500 people and operates in 109
countries with total sales of US$27.9 billion, including US$10.4 billion partner sales. For more information,
visit http://www.bcdgroup.com/en/.
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