WestJet and Travelport sign long-term agreement
Announces access to WestJet ancillaries, continued access to content and connects WestJet’s
API content to Travelport Agencia™ ensuring access to WestJet’s Econo Fares
Atlanta and Calgary
Jun 10, 2013
Travelport, a leading provider of critical transaction processing solutions and data for the global
travel industry, operating the Apollo, Galileo and Worldspan GDS systems and WestJet, today
announce the details of the early renewal of their long-term full content agreement. Through
this agreement, WestJet’s content, fare families, and optional services (including prepaid seats)
will be available to Travelport-connected travel agents in Canada via Travelport Smartpoint App,
Travelport Agencia and Travelport Universal Desktop. For Travelport-connected agents in the
U.S. WestJet content will be available via Travelport Smartpoint App and Travelport Universal
Desktop.
Travelport Agencia is an advanced web-based application that allows agents to shop, book and
modify WestJet’s full content and optional services obtained through the WestJet Direct API,
along with global airline content from the Apollo™ GDS. Agencia will conform to all of WestJet’s
display requirements, guaranteeing Agencia users continued access to WestJet‘s Econo Fares
and all other WestJet fares and optional services. The agreement balances WestJet’s
requirement for merchandising and product differentiation with the agency’s need for efficient
processes and full access to WestJet’s content and services. Currently WestJet and Travelport
are targeting Q4 of 2013 for deployment of WestJet’s API content which would include prepaid
seats and the ability to book seats included in WestJet’s Plus Fare.
"We are delighted to reach a mutually beneficial, full content agreement with WestJet”, said Dan
Westbrook, Vice-President, Supplier Development, Travelport. "We are especially pleased to
meet WestJet’s display standards and offer WestJet’s full content and optional services through
Agencia.”
"WestJet is continually looking for distribution solutions that provide benefits for travel-trade
partners, corporate travel buyers and WestJet” said Marshall Wilmot, Vice-President, Product
and Distribution, WestJet. “Travelport is an important distribution partner for WestJet and we are
excited to continue working closely together to promote merchandising and ancillary sales
opportunities.”

